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1 Introduction 

F5T4 is an online game. Therefore Mobi and his game need a strong presence in social media. 
The main aims of this presence must be: 

• to attract more interested parties to play the game 

• to create buzz about the campaign and its progress and outcomes 

• to give our mascot Mobi a character, a personal touch, which helps players to identify with 
the mascot and the game. This is very important since Mobi will be the main channel 
through which players receive direct motivational incentives in the game.  
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2 Facebook 

A Facebook-account was created, using the common design. At the moment, Mobi has 68 likes. 
This is a fair result so far, since no massive dissemination activities have taken place yet. The 
Facebook page is maintained by Mobiel 21.  
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3 Twitter 

A Twitter-account was already created by DTV Consultants before the Mobi project started. The 
administration rights were transferred to Mobiel 21. The Facebook and Twitter accounts were 
linked to enable sharing of status updates. So far, Mobi has tweeted 70 times and has 193 
followers.  
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4 LinkedIn 

Mobi is present on LinkedIn with a personal account, instead of a company account. This adds to 
our efforts of giving Mobi a personal touch, helping players to identify with the campaign mascot. 
For the moment, Mobi has 90 connections.  
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5 Vimeo  

The F5T4 Infomercial is available on Vimeo. In one minute, the viewer gets a good overview of 
what he / she can expect from the game and what its objectives are. The infomercial can be viewed 
on this location: http://vimeo.com/40157708 

 


